
TRUONG D,A,IHOC KINH TE
Khoa Qulin tri kinh doanh
ChU'lYllgtrinh QTKD NVCL

BANG TRQNG s6 N(H DUNG MON HQC

Mon: Entrcprcncurship Mii mou hQc: BSA3031-I-E s6 tiu chi: 3

Ni}i dung Oft, Cfrp iii} I (%) Cfrp eli}2 (%) cip iii} 3 (%) Cfrp iii} 4 (%)

(Tai hi~n-Bi~t) (Tai t~o-Hi~u+Ap d\,lng) (L~p lu~n-Phan (Sang t~o)
tich vii ilanh gia)

I. The mind of Entrepreneur 20 10 10

II. Identifying Opportunities: The Creative
20 10 10Process

Ill. Evaluating Opportunities: The
10 10Assessment Process

IV. Team Leadership and Legal &
20 10 10Financial Considerations

V. Develop a Business Plan: The Strategic
10 10Development Process

VI. Assembling Resources: Preparing to
10 10

Launch

Vll. Sustaining Growth & Exit Strategies 10 10

Tilng 100 30 50 20



TRUONG DAI HQC KINH TE
Khoa Quan tr! kinh doanh
Chu'O'ngtrinh QTKD NVCL

cAu TRUC Df: THI KET THUC MON HQC
Mon: Entrepreneur Mii mon h<.>e:BSA3031-I-E s6 tin chi: 3

Thili gian lam hai: 60 phtit

cfip u(ll cnp u(l 2 cfip d(l3 cfip d(l4

N(li
(Tai hi~n - Bi~t) (Tai t\lo - Hi~u va Ap d•••ng) (L~p lu~n- Phan tich (Sang t\lo)

0;(, va uanh gia)dung
Tde nghi~m TI! lu~n Td.e nghi~m T•••.lu~n Tde nghi~m T•••.lu~n Tde nghi~m TI! lu~n
SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG f) SL TG I)

I 20 5 I 2 5 I 2
II 20 5 I 5 5 I 2
III 10 5 2
IV 20 5 1 2 5 2 2
V 10 5 I 2
VI 10 5 I 2
VII 10 5 2 2
TAng 100 IS IS 30 25 25 SO 10 20 20
% 100 30 SO 20
% 100 30 SO 20

Ghi ehti:
Cae eha- vi6t tiit: SL: s6 luqng eau hoi; TG: thai gian liull bili khuy6n nghi eha 11l6ieau hoi; D: di611l s6 eha 11l6icau hoi (Thang di611l 100).
D6 thi g6m co SO cau trAe nghi~m.

Giang vien thi~t k~ Giam d6e Chlfo'ng trinh
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